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A5M & ANTI-AGEING MEDICINE: AN OVERVIEW 

The AustralAsian Academy of Anti-Ageing Medicine (A5M) is part of a worldwide collective of 

Anti-Ageing practitioners under the auspices of The World Academy of Anti-Aging Medicine 

(WAAAM) dedicated to the advancement of therapies related to the science of Longevity (Anti-

Ageing) Medicine.  

A5M is officially endorsed by The American Academy of Anti-Aging Medicine (A4M), which has 

grown from just 12 physician members in 1993 to over 22,000 physicians and scientists in over 110 

nations. Over the past 3 years, A5M has successfully brought together many elites in the industry 

worldwide to educate and share their knowledge in the responsible practice of Anti-Ageing 

Medicine. A5M is the recognised educational service provider for the Anti-Ageing industry 

throughout AustralAsia. 

The Anti-Ageing Industry 

As the population ages, the demand for Anti-Ageing / Preventative Medicine increases; causing a 

growth in both the practitioner and consumer based markets. 

The Australian Government established the Preventative Health Agency in January 2010. This  signals 

the Government‟s serious intention to assess all areas of health and medicine with the view to 

incorporating Anti-Ageing /Preventative Health strategies and protocols into everyday life. 

This will ultimately help stave off illnesses and promote a healthier approach to living, relieving the 

burden on the healthcare facilities of the country.  

Anti-Ageing Medicine is poised to be the key driver in this significant government initiative. 

Growing at an average annual growth rate of 9.5%, this market will reach nearly $72 billion by 2009 

(Anti-Ageing Products and Services Report, Business Communications Company Inc., February 2005). 

The Anti-Ageing industry is truly multi-disciplinary. Current advances in the fields of biochemistry, 

biology, and physiology, as well as new developments in the areas of mind/body medicine, sports 

medicine, molecular genetics and emerging medical technologies all contribute to the growing 

interest and growth in the field of Anti-Ageing, Aesthetic and Cosmetic Medicine. More traditional 

disciplines contributing to the Anti-Ageing field include nutrition, endocrinology, and fitness. 

Integrating the best of conventional, complementary and functional medicine, the field of Anti-

Ageing Medicine has been widely accepted by health professionals and the lay public alike as the 

choice for responsible and effective medical care. 

The ultimate goal of the practice and implementation of Anti-Ageing Medicine is not only to prolong 

the total years of one's life, but also to ensure that life is lived in a healthy, productive and vital 

manner. In alliance with A5M, active participation in our conferences and events endeavours to bring 

you closer to helping your clients achieve this goal.
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SHARE THE SUCCESS OF A5M 

In 2010, the sponsorship and networking opportunities will not be limited to the annual 

conference. Your company can take advantage of a host of events and marketing vehicles 

across the year.  

Now in its fifth year, the AustralAsian Academy of Anti-Ageing Medicine will host a full calendar of 

educational, networking and conferences in 2010.  

This comprehensive program will offer a multitude of unprecedented opportunities in the rapidly 

growing field of Anti-Ageing Medicine.  

You will have the opportunity to introduce your products and services to an elite audience of medical 

and health based professionals whose practices service an affluent and well informed patient base. 

The pinnacle event will naturally be the A5M's 4th Australian Anti-Ageing & Aesthetic Medicine 

Conference 2010 in August. 

This Conference has grown remarkably in the last three years to attract more than 200 delegates in 

2009.  

The A5M Anti-Ageing & Aesthetic Medicine Conference 2010 offers a unique forum for networking with 

practitioners, and meeting local and international pioneers of Anti-Ageing Medicine.  

This ground-breaking conference will provide your company with not only commercial opportunities 

but also an educational experience, combining the two disciplines of Anti-Ageing and Aesthetic 

Medicine. 

Active participation in the upcoming A5M Conference provides you with various opportunities: 

 Acquire sales leads 

 Foster long-term relationships 

 Be the first to reach decision-makers  

 Influence new entrants to this booming industry 
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PAST SUCCESS 

 

2009 A5M CONFERENCE  

Anti-Ageing Medicine took centre stage at the 3rd Annual AustralAsian Anti-Ageing & Aesthetic 

Medicine Conference in Melbourne on October 3 & 4, 2009. 

Highlights: 

 More than 200 delegates attended with standing room only in many of the sessions.  

 The 2009 Conference was the most successful yet. 

 For the first time, the Conference and related workshops were accredited by the Royal 

Australian College of General Practitioners. 

 The majority of the delegates were new to Anti-Ageing Medicine 

 Attendees comprised of medical professionals, complementary medicine and other 

healthcare professionals, scientists, personnel from the Anti-Ageing, Aesthetic and Preventive 

Medicine sectors as well as guest media. 

 The Conference attracted extensive media coverage and resulted in extraordinary sales 

growth for some of the key sponsors.  
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A5M CALENDAR OF EVENTS - 2010 

 International Hormone Society| Certificate in Advance Hormone Therapy, Module 2  

February 26 - 28, 2010 

 Fellowship in Anti-Ageing, Regenerative and Functional Medicine  

 Module 3| February 20 - 22, 2010  

 Module 4| May 15 - 17, 2010 

 Module 5| August 23 - 25, 2010 

 Module 1| November 20 - 22, 2010 

 Module 2 l February 2011 

 4th Annual 2010 Anti-Ageing & Aesthetic Medicine Conference l August 21 – 22, 2010 

 Pre-conference workshops August 20, 2010 

 ABAARM Board Certification 

 Networking Events  

 State Workshops 
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A5M TAKES CENTRE STAGE IN 2010 

The 2010 A5M Marketing program is designed to attract leading experts and practitioners from a 

wide variety of diverse practice areas within the Anti-Ageing Medicine field.  

PR / Publicity Media campaign 

 Extensive PR / Publicity Media strategy 

 Media coverage pre-, during and post-conference on all major TV channels, metro 

newspapers, online news and magazines 

 This campaign was directly responsible for highlighting the important role that the A5M is 

playing in the evolution of education for Australia‟s leading medical and health professionals 

 High profile media coverage delivered significant returns for relevant speakers and Anti-

Ageing products and services 

E-Marketing Campaign  

 Extensive electronic marketing strategy 

 In 2009, more than 30,000 electronic direct emails were sent to a database of more than 5000 

people worldwide.  

 Readership of emails averaged 20% open rate with some in excess of 30%.  

 This campaign was directly responsible for many new registrations for the Conference.  

Web-site  

 Traffic to the A5M website quadrupled between Sept 2008 & 2009 (Google analytics statistics) 

 About 60% were new visitors.  

 Much of this increased traffic was as a direct link from the e-marketing campaign.  

 A5M Website will be revamped in 2010 to become more interactive with more information and 

more on-line services.  
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A5M TAKES CENTRE STAGE IN 2010 

A5M Newsletter 

The A5M News was commenced in 2009 and features a selection of news and events articles to keep 

health professionals informed of the latest advances in Anti-Ageing Medicine.  

 In 2010, the A5M News will continue with a stronger focus on education and research. 

 A consumer newsletter will also be developed in 2010. The consumer newsletter will help to 

drive demand for Anti-Ageing Medicine therapies and products. Health professionals will be 

able to provide the newsletter to their clients.  

 There will be opportunities for sponsorship and advertising in these newsletters.  

Networking Events 

 In 2009, A5M kicked off its Networking Events with more than 20 industry leaders meeting with 

world renowned Anti-Ageing Medicine Expert and Chairman of the American Academy of 

Anti-Ageing Medicine, Dr Robert Goldman. This event will provide the building blocks for future 

high-level networking activities in 2010 and beyond. 

 There will be opportunities for sponsors to become involved in these events in 2010.  

Direct Calling/Telemarketing 

 Direct telemarketing calls to several hundred potential delegates. 

 Sponsors may like to provide A5M staff with their contact database to ensure your target 

audience is well represented at their sponsored events.  

Sponsor Promotions 

 Targeted direct e-marketing campaign featuring sponsors was sent to the entire database and 

provided to sponsors for their own databases. 
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A5M TAKES CENTRE STAGE IN 2010 

Other Activities 

Other marketing activities will include: 

 Distribution of Delegate Invitations 

 Online Marketing Initiatives via Industry Websites 

 Monthly E-Newsletter 

 Print Advertising in Key Trade Publications 

 Presence at relevant trade & association conferences and shows 

Target Audiences 

Event marketing efforts will primarily target: 

 Cosmetic Physicians And Surgeons 

 Plastic Surgeons 

 General Practitioners 

 Naturopaths 

 Scientists 

 Compounding Pharmacists 

 Herbalists 

 Nutritionists 

 Muscular Skeletal Therapists 

 Complementary Medicine Practitioners 

 Other Healthcare Professionals 
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BENEFITS FOR YOUR BUSINESS 

 Brand your company and products as a pioneer in the revolutionary field of Anti-Ageing 

Medicine and Regenerative Biomedical Technologies 

 Reach out to and develop revenue generating opportunities with an exclusive pool of 

qualified medical professionals and hundreds of qualified decision-makers at one premier 

location, in one weekend! 

 Introduce your products and services to an elite audience of medical expertise whose 

practices service a growing affluent patient base 

 Active participation allows your company the opportunity to further strengthen and 

differentiate from other competitors, as well as to provide an efficient and effective base to 

launch new initiatives, collect feedback along with valuable networking contacts 

 Variety of exhibiting and advertising packages to suit all budgets 

 Conference Secretariat will support your Sponsorship and work together with you to fulfill and 

achieve your marketing objectives, before, during and after the event. The earlier you secure 

your Sponsorship, the greater the opportunity for exposure! 

 

WHO SHOULD SPONSOR / EXHIBIT 

 Reference Laboratories 

 Imaging & Diagnostic Centres 

 Pharmaceuticals 

 Nutraceuticals 

 Dietary Supplements 

 Bio-Hormone Products 

 Natural Hormones Enhancers 

 Cosmeceuticals 

 Aesthetic Technologies 

 Cosmetics 

 Other Healthy Ageing Management 

Related Products & Services 

 Compounding Pharmacies 

 Fitness/Physical Therapy Centres and 

Fitness Equipment Supplies 

 Longevity Centres, Wellness Centres, 

Health Spas and Medical Spas 

 Medical Books and Medical Information 

Systems 

 Physician in Practice/Anti-Ageing 

Practice Consultants 

 Practice Insurance 

 Suppliers of High-Tech Medical and 

Diagnostic Equipment/Instrument 

 Weight Control / Weight Loss Programs 

 Universities/Institutions, Clinics and 

Hospitals 
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2010 CONFERENCE 

The 2010 A5M Conference will be the pinnacle of an extensive calendar of events to be held 

throughout Australia. This conference will combine both internal and external aspects of Anti-Ageing & 

Regenerative Medicine and will include over 40 speakers discussing the latest research and protocols.  

In particular, the 2010 program will feature a greater emphasis on complementary and natural 

therapies in Anti-Ageing & Regenerative Medicine.  

Join the world‟s leading experts in Anti-Ageing Medicine at The Australian Anti-Ageing Event of the 

Year, an unparalleled local opportunity to network with leaders in the field.  

The A5M's 4th Annual 2010 AustralAsian Anti-Ageing & Aesthetic Medicine Conference will be held at 

the Sofitel Melbourne on Collins, Saturday 21 - Sunday 22 August. The Conference will attract the 

largest and most influential academic regional industry event in the space of preventative, 

regenerative and medicine 

Esteemed Delegates 

 More than 200 delegates from Australia, New Zealand and Asia including:  

o General Practitioners 

o Cosmetic And Plastic Surgeons  

o Complementary Health 

Practitioners 

o Chiropractors  

o Cosmetologists And 

Aestheticians  

o Naturopaths  

o Nurse Clinicians  

o Nutritionists  

o Osteopaths  

o Pathologists 

o Pharmacists  

o Physician Assistants  

o Physicians  

o Researchers 

o Scientists  

o Sports Clinicians & Physical 

Fitness Trainers  
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2010 CONFERENCE 

Innovative Presentations  

 Expert speakers on internal, external and complementary Anti-Ageing Medicine 

 Well respected international and local speakers in the field of Anti-Ageing medicine 

 More than 40 speakers discussing the latest innovations and practices in Anti-Ageing Medicine 

 Exciting new research & developments, techniques and approaches to both the internal and 

external management of Anti-Ageing Medicine.  

World Class Speakers 

 Expert keynote speakers from across the globe  

 International speakers that we have secured for this year‟s conference include: 

 

  

Dr Eric R. Braverman is one of the world‟s foremost experts in Integrative & Anti-

Ageing Medicine. 

As the author of the best-selling books Younger You (McGraw Hill) and The Edge 

Effect (Sterling), Dr Braverman‟s work focuses on “The Brain” as the new frontier. He 

unravels the complexity of the brain and how the four key neurotransmitters 

interplay to impact mood, health and longevity.  

Dr Braverman specialises in balancing the brain‟s chemistry to help patients look & 

feel 15 years younger via nutrition, brain stimulation and other treatment protocols.  

Dr Braverman was recently appointed the prestigious Clark Randt Memorial lecture and has accepted 

an appointment as Clinical Assistant Professor of Integrative Medicine in Neurological Surgery at Weill 

Cornell Medical College. 

 

 

 

 

 Program subject to change.  
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2010 CONFERENCE 

Conference Topics 

 Brain Health & Anti-Ageing Medicine 

 Aesthetic Medicine Breakthroughs 

 Biomedical Research 

 Complementary Medicine 

 Endocrinology & Ageing 

 Genomics & Longevity 

 Integrative Health Care 

 Latest Pharmaceuticals For Healthy Ageing 

 Lifestyle Modification 

 Medico-Legal Issues 

 Neurology & Brain Health 

 Nutritional Science 

 Obesity & Weight Management 

 Pathology & Testing Techniques 

 Pharmacology 

 Regenerative Medicine 

 Skin Care & Anti-Ageing 

 Sports Medicine & Fitness 

 Stem Cells & Longevity 

 Vitamin Supplementation 
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A5M CONFERENCE SPONSORSHIP 

A unique opportunity to showcase your products and services to qualified decision-makers 

The Trade Exhibition showcases products and services relating to Wellness, Preventive Medicine, Anti-

Ageing and Aesthetic Practice, as well as innovative systems relevant to supporting healthy age 

management and lifestyle. The exhibition area will be open 10am onwards on both days to all 

conference participants. Take this opportunity to showcase your products and services to qualified 

decision-makers! 

If you have any suggestions that will increase your advertising exposure or maximise your partnership with us, 

please feel free to contact us for a customised package and we will endeavour to suit your needs within 

our capabilities. 

PLATINUM SPONSORSHIP  $19,500 

 Premium Position 

o One (1) unit 6m x 2m Display Booth situated in a Prime Location of the exhibition area  

o Sponsor logo to be displayed individually on a plasma screen in conference proceedings 

room on a timed rotation  (between presentations/breaks, etc) 

 Delegate Events 

o Platinum Function – a special event is planned for Platinum Sponsors to gain exclusive 

access to delegates. This event will allow you to showcase your company to a captive 

segment of your key market. Details of the event will be planned in consultation with 

Platinum Sponsors.  

o Cocktail Party: - network with many distinguished and potential contacts.  

 Maximum Exposure  

o E-Marketing – Your logo on every electronic marketing campaign sent by A5M (in 2009 

more than 30,000 emails were sent world-wide) 

o Exclusive Marketing Edition – one edition of our E-Marketing campaign will be 

dedicated to your company and relevant speakers in your field.  

o A5M News – Your logo in each edition of the monthly A5M Newsletter sent to a 

database of more than 5,000 health professionals.  

o Brochures & Promotional Material – Your logo in all brochures and promotional material 

related to the conference.  

o Website – Logo and details of your company on the A5M home page and sponsors page.  

o Media – A5M Media team will work with you to help you develop a media release to 

pitch to key media.  
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A5M CONFERENCE SPONSORSHIP 

PLATINUM SPONSORSHIP (CONT.) 

 Conference Handbook  

o A4 page full colour advertisement in the official conference program (artwork to be 

provided by sponsor)  

 Advertising Inserts –  

o Option to insert promotional material and/or gift samples into conference satchel, to 

be distributed to all conference delegates 

 Attendance Benefits 

o Two (2) exhibitor passes including lunch and coffee breaks over the 2-day conference 

(does not include entry into the conference proceedings area) 

o Two (2) complimentary tickets to the conference cocktail party 

o Five (5) complimentary full conference passports for your key customers, inclusive of lunch 

and coffee breaks over the 2-day conference + ticket to cocktail party 
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A5M CONFERENCE SPONSORSHIP 

GOLD SPONSORSHIP $13,500 

 Position 

o One (1) unit 3m x 2m Display Booth 

o Sponsor logo to be displayed together with other Gold Sponsors on a plasma screen in 

conference proceedings room on a timed rotation 

 Exposure  

o E-Marketing – Your logo on every electronic marketing campaign sent by A5M (in 2009 

more than 30,000 emails were sent world-wide) 

o A5M News – Your logo in each edition of the monthly A5M Newsletter sent to a 

database of more than 5,000 health professionals.  

o Brochures & Promotional Material – Your logo in all brochures and promotional material 

related to the conference.  

o Website – Logo and details of your company on the A5M home page and sponsors page.  

o Media – A5M Media team will work with you to help you develop a media release to 

pitch to key media.  

 Conference Handbook  

o A4 1/2 page full colour advertisement in the official conference program (artwork to be 

provided by sponsor)  

 Advertising Inserts –  

o Option to insert one (1) promotional item  into conference satchel, to be distributed to 

all conference delegates 

 Attendance Benefits 

 Two (2) exhibitor passes including lunch and coffee breaks over the 2-day conference 

(does not include entry into the conference proceedings area) 

 Two (2) complimentary tickets to the conference cocktail party for exhibitors 

 Three (3) complimentary full conference passports for your key customers, inclusive of lunch 

and coffee breaks over the 2-day conference + ticket to cocktail party 
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A5M CONFERENCE SPONSORSHIP 

SILVER SPONSORSHIP  $7,500 

 Position 

o One (1) unit 3m x 2m Display Booth 

o Sponsor logo to be displayed together with other Silver sponsors on a plasma screen in 

conference proceedings room on a timed rotation 

 Exposure  

o E-Marketing – Your logo on every electronic marketing campaign sent by A5M (in 2009 

more than 30,000 emails were sent world-wide) 

o A5M News – Your logo in each edition of the monthly A5M Newsletter sent to a 

database of more than 5,000 health professionals.  

o Brochures & Promotional Material – Your logo in all brochures and promotional material 

related to the conference.  

o Website – Logo and details of your company on the A5M home page and sponsors page.  

 Conference Handbook  

o A4 1/4 page full colour advertisement in the official conference program (artwork to be 

provided by sponsor)  

 Advertising Inserts –  

o Option to insert one (1) A4-sized promotional material into conference satchel, to be 

distributed to all conference delegates 

 Attendance Benefits 

o Two (2) exhibitor passes including lunch and coffee breaks over the 2-day conference 

(does not include entry into the conference proceedings area) 

o Two (2) complimentary tickets to the conference cocktail party for exhibitors 

o Two (2) complimentary full conference passports for your key customers, inclusive of 

lunch and coffee breaks over the 2-day conference + ticket to cocktail party 

LIMITED BOOTHS AVAILABLE, RESERVE YOUR BOOTHS BY 30 APRIL 2010! 

Note: All prices quoted are in Australian Dollars (AUD). Goods and Services Tax (GST) of 10% is included in all prices quoted. The 

GST is payable by all exhibitors, sponsors and advertisers for services provided in Australia.
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ADDITIONAL CONFERENCE OPPORTUNITIES 

 

SPONSORED WORKSHOPS PRICE ON APPLICATION 

Details of the sponsorship are open to negotiation depending on requirements. 

FELLOWSHIP SPONSORSHIP $1,650 

 Key position in the Fellowship foyer area (1 module only) 

 Opportunity to address Fellowship attendees to showcase your company 

 Direct access to active Anti-Ageing practitioners at Fellowship luncheons 

 E-Marketing – Your logo and information panel on all electronic marketing related to the 

relevant Fellowship Module 

 A5M News – Your logo in one A5M Newsletter sent to a database of more than 5,000 health 

professionals.  

 Brochures & Promotional Material – Your logo in all brochures and promotional material related to 

the relevant Fellowship module.  

 Website – Logo and details of your company on the Fellowship information page.  

SPONSORED SPEAKERS  PRICE ON APPLICATION  

 

SATCHEL SPONSORSHIP (EXCLUSIVE)  $4000 

Sponsor‟s exclusive logo printed on official A5M satchel together with conference logos 

Given out to all conference delegates 

INSERTS  $1650 

Insert valuable information about your company and products into our conference kits that are 

distributed to all conference participants. Great exposure direct to your target market 

ADDITIONAL EXHIBITOR PASSES  $600 EACH 

Inclusive of lunch and coffee breaks over the 2-day conference 

Does not include entry into the conference proceedings area 

 

Note: All prices quoted are in Australian Dollars (AUD). Goods and Services Tax (GST) of 10% is included in all prices quoted. The 

GST is payable by all exhibitors, sponsors and advertisers for services provided in Australia
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OTHER OPPORTUNITIES 

 

ANNUAL PARTNER PRICE ON APPLICATION 

As a VIP sponsor for the conference, the A5M is presenting a new sponsorship opportunity based on a 

12-month program. With a comprehensive calendar of events planned, 2010 presents an excellent 

opportunity to become an annual partner of A5M. 

This exclusive opportunity will provide you with a unique role in all A5M events throughout the year.  

 

ANNUAL FELLOWSHIP SPONSOR  $5,000 

 Key position in the Fellowship foyer area of Fellowship Modules (x 4) 

 Opportunity to address Fellowship attendees to showcase your company 

 Direct access to active Anti-Ageing practitioners at Fellowship luncheons 

 E-Marketing – Your logo and information panel on all electronic marketing related to the 

Fellowship.  

 A5M News – Your logo in monthly A5M Newsletter sent to a database of more than 5,000 

health professionals.  

 Brochures & Promotional Material – Your logo in all brochures and promotional material related to 

the Fellowship.  

 Website – Logo and details of your company on the Fellowship information page.  
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HIS CERTIFICATE IN ADVANCE HORMONE THERAPY, PROF DR THIERRY HERTOGHE, MD 

 $2,750 

 

 Key position in the Workshop foyer area 

 Opportunity to address Fellowship attendees to showcase your company 

 Direct access to active Anti-Ageing practitioners at Fellowship luncheons 

 E-Marketing – Your logo and information panel on all electronic marketing related to the 

course.  

 A5M News – Your logo in two editions of the monthly A5M Newsletter sent to a database of 

more than 5,000 health professionals.  

 Brochures & Promotional Material – Your logo in all brochures and promotional material related to 

the course.  

 Website – Logo and details of your company on the course information page.  
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CONTACT INFORMATION 

VENUE 

Sofitel Melbourne on Collins 

25 Collins Street 

Melbourne VIC 3000 

t:  (03) 9653 0000 

w:  www.sofitelmelbourne.com.au 

The AustralAsian Academy of Anti-Ageing 

Medicine (A5M) 

t:  (61) 03 9813 0439 

f:  (61) 03 9813 0649 

e:  enquiries@a5m.net 

w:  www.a5m.net 

OFFICIAL EXHIBITION CONTRACTOR 

Expo Hire Exhibitions & Events 

44 White Street 

South Melbourne, VIC 3205 

t:  (03) 9676 7777 

w:  www.expohire.com 

 

 

 

 

 

 

EVENT SCHEDULE 

Main Conference 

Saturday 21 August 2010 | 0800h - 1730h 

Sunday 22 August 2010 | 0800h - 1730h 

Exhibitors Bump In 

Saturday 21 August 2010 | 0700h - 1000h 

Exhibition 

Saturday 21 August 2010 | 1000h - 2000h 

Sunday 22 August 2010 | 0830h - 1630h 

Daily Allocated Breaks 

1000h - 1030h | 1230 - 1400h | 1600h - 1630h  

Exhibitors Bump Out 

Sunday 22 August 2010 | 1630h - 1800h 

A5M Fellowship 

Monday 23 - Wednesday 24 August 2010 

0800h - 1800h 

 

 

http://www.sofitelmelbourne.com.au/
http://www.a5m.net/
http://www.expohire.com/
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2010 DATES FOR YOUR DIARY 

RESERVATION OF BOOTHS 

MARCH 1, 2010, WEDNESDAY 

FULL PAYMENT & SUBMISSION OF AGREEMENT FORM 

APRIL 30, 2010, FRIDAY 

All sponsorship benefits will only commence upon receipt of full payment 

SUBMISSION OF LOGO & CONTACT DETAILS 

To be submitted on signing of contract 

BOOTH ALLOCATION 

Booths are strictly limited. Allocation is on a first-come-first-served policy upon full payment, subject to 

changes by conference organisers. 

Confirmation will be sent out at least 4 weeks prior to event. 

SUBMISSION OF ADVERTISEMENT (for platinum/gold sponsors) 

JUNE 1, 2010 TUESDAY 

SUBMISSION OF PROMOTIONAL MATERIAL/GIFT FOR INSERTION INTO CONFERENCE BAGS 

JULY 1, 2010 THURSDAY items submitted after this date will not be inserted in to the conference bags 

SUBMISSION OF DETAILS FOR COMPLIMENTARY PASSPORTS 

AUGUST 2, 2010 MONDAY 

SUBMISSION OF DETAILS FOR EXHIBITOR PASSES 

AUGUST 2, 2010 MONDAY 

*any materials submitted past deadlines may not be accepted. 

*details accurate at time of publishing  
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VENUE LAYOUT 

 

The layout and numbering above is subject to change and represents an indication of the layout of the exhibition space only.   

ALL EXHIBITION BOOTH PACKAGES come with the supply of a modular built booth: 

 Walls 2.4m high finished in white melamine 

 Fascia Aluminium fascia 30cm high with 

coloured sign insert 

 Fascia Sign 1 x sign per stand computer cut 

lettering on a coloured panel 

 Lights 2 x 120w spot lights per 9m2 

 Power 1 x single 5amp power point is included 

in each stand. 

 The floor of the venue is carpeted. 

**For additional items or for customised booth designs, please contact EXPO HIRE - (03) 9676 7777.  
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TERMS & CONDITIONS 

The following terms and conditions, together with the documents referenced here-in and the 

Exhibitor Space Application and Contract form the contract between The AustralAsian 

Academy of Anti-Ageing Medicine Pty Ltd (“A5M”) and any of their respective authorised 

persons and designees (collectively referred to from herewith as “The Conference Organisers”), 

and the “Exhibitor”. By applying for exhibit space, the Exhibitor agrees to adhere to all terms 

and conditions outlined in this Information for Exhibitor‟s Kit. Either on acceptance by electronic 

mail (e-mail) or by confirmation in writing, it constitutes the whole agreement between the 

Conference Organisers and the Exhibitor. It is expected from the Exhibitor, its employees and all 

its authorised booth staff to adhere to these rules and regulations and the Exhibitor undertakes to 

inform all its related staff and stakeholders and to ensure that each of them conduct themselves in a 

professional manner throughout the event. The Conference Organisers reserve the right to 

render all interpretations and decisions, should questions arise, and to establish further 

regulations as may be deemed necessary to the general success and well-being of the 

exhibition and/or any person(s) affiliated therewith. The Conference Organiser‟s decisions and 

interpretations shall be final in all cases. This agreement is in effect upon submission of 

application and payment, in full.  

EVENT VENUE 

The event for which the Exhibitor is contracting to reserve space for and which this agreement is 

bound to is the 4th Australian Anti-Ageing & Aesthetic Medicine Conference 2010 and related 

areas henceforth referred to in this agreement and all related written communication as 

“Exhibition”, which will be held at the Sofitel Melbourne on Collins, Australia, located at 25 

Collins Street, Melbourne, Victoria 3000.  

CONTRACT FOR PAYMENT AND SPACE 

All applications must be accompanied by payment in full for each booth, payable to „Australasian 

Academy of Anti-Ageing Medicine‟ to be eligible for approval and booth space assignment. 

Payment details are as stipulated on application forms. Exhibitor will only be able to fully secure 

booth allocation space or sponsor a marketing activity when payment is made in full . Only in 

extreme circumstances will The Conference Organisers at its sole discretion waive from this 

arrangement. Australian Goods and Services Tax (GST) of ten (10) percent (%) is excluded from 

all prices quoted in the Exhibitor‟s Guide and Sponsorship Prospectus. This GST is due by all 

exhibitors, sponsors and advertisers, without exception whatever their nationality as it pertains to 

services which are carried out in Australia.  

EXHIBITION SPACE RENTAL 

All provisions of purchased booth package or exhibition space rented are as outlined in 

package details and are valid upon written confirmation by The Conference Organisers . The 

Conference Organisers reserve the right to make amendments to provisions at its sole 

discretion; Exhibitor will be informed in writing prior to event. 
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CONFIRMATION OF APPLICATION ACCEPTANCE 

In organising the conference, the Conference Organisers seek a variety of exhibitors so that 

conference attendees will have an opportunity to see and investigate a broad range of 

products and services, which may influence the human aging process. With this in mind, The 

Conference Organisers are not always able to confirm exhibit space immediately and may in its 

sole discretion accept or reject any application due to: the number of other applications from 

exhibitors who seek to promote similar products or services; to provide space to other exhibitors 

whose products or services are more in accordance with the Conference Organiser‟s mission 

or; to give priority to exhibitors who support The Conference Organisers in other ways. Exhibitor 

also understands that the confirmation process is not solely determined on a first come, first 

serve basis. A5M or its designee will deposit all reservation payments upon receipt. In so doing, 

this shall not in any way constitute The Conference Organiser‟s acceptance of any application. 

Rather, acceptance of an exhibitor application shall only be by written acceptance letter 

issued by A5M or its designee.  

SPACE LOCATION 

 The Conference Organisers reserve the right in its sole discretion to determine the location of 

exhibit space. No oral representation of The Conference Organisers, or their respective 

designees including staff members as to the location of any exhibit space shall be binding on 

The Conference Organisers. The Conference Organisers also reserve the right, at any time prior 

to the start of the conference, to change an Exhibitor‟s location even if a prior location was 

confirmed. The Conference Organisers shall not be liable for any such change.  

REFUND OF BOOTH DEPOSIT IF APPLICATION NOT ACCEPTED 

If The Conference Organisers do not accept an exhibitor application, it shall issue a refund 

cheque to said exhibitor by the commencement of the conference. No interest or other sums 

will be due. The Conference Organiser‟s sole liability to any exhibitor whose application is not 

accepted is to refund to that exhibitor the fee submitted by that exhibitor with his/her/its 

application. 

ATTENDANCE  

The Conference Organisers shall not be liable for any verbal agreement or condition made by 

the representatives of A5M or its affiliates. Any language verbal or written relating to the 

number of participants is merely an estimate of anticipated attendance and does not in any 

way intend to guarantee the number of attendees to the Exhibition. 
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BOOTH SET UP AND TEAR DOWN.  

Erection of booths and all other displays will be done by The Conference Organiser‟s official 

contractor, unless The Conference Organisers have obtained written approval for other 

contractor(s) to be working on site. Exhibition booths will be erected on August 21, 2010, from 

0000h to 0600h. Exhibitors will be able to install exhibits and other related item(s) and material(s) 

on August 21, 2010, from 0700h to 1000h. If Exhibitor requires access at any other time, written 

approval is required from The Conference Organisers prior to entry. The tear down of booths by 

the official contractor will take place on August 22, 2010, from 1800h onwards. Exhibitors are 

required to remove all exhibits from Exhibition venue on August 22, 2010 from 1630h to 1800h. 

Times stated are Local Melbourne Australia Time, GMT +10.00. The Conference Organisers 

reserve the right to make changes at their sole discretion to the provisions of this clause where 

Exhibitor will be informed accordingly. 

OFFICIAL SHOW OPENING HOURS  

The Exhibition will take place from August 21, 2010 to August 22, 2010. Exhibition area will be 

open for viewing from 1000h to 2000h on August 21, 2010 and 0830h to 1630h August 22, 2010. 

Times stated are Local Melbourne Australia Time, GMT +10.00. The Conference Organisers 

reserve the right to make changes at their sole discretion to the provisions of this clause where 

Exhibitor will be informed accordingly   

RESTRICTIONS AND LIMITS ON USE OF SPACE 

 Exhibitor agrees to abide by the rules and regulations of The Conference Organisers, the 

exhibition hall and any other applicable rules, regulations, codes or standards. All exhibits shall 

be professional in appearance and staffed with the appropriate knowledgeable personnel. 

Exhibitor must keep space open and properly staffed at all times during Exhibition opening 

hours. All active exhibition personnel must remain within the boundaries of assigned exhibit 

space and may not extend exhibition or information distribution activities into the aisle area or 

any other area. It is strictly prohibited to carry out any alterations or conversions to any existing 

fixtures or chattels belonging to The Conference Organisers or the exhibition and conference 

venue.  
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PROMOTION OF BOOTH ACTIVITY  

The assigned booth space may not be used for purposes other than distribution of information 

about, and/or sale of, products and/or services to be rendered by the Exhibitor assigned to the 

space at a later date. Exhibitor may not distribute information pertaining to products and 

services of another. Under no circumstances shall services be rendered within the exhibition 

space unless official approval in writing is obtained from The Conference Organisers at least 

seven (7) days prior to the commencement of event. The Conference Organisers reserve the 

right to restrict exhibit to a minimum noise level and to suitable methods of operation. Exhibits, 

signs, displays, and exhibition activity by exhibition personnel or their affiliates are also 

prohibited in any public space or elsewhere on the premises of the meeting facilities, or in the 

guest rooms or hallways of the hotel; these activities include, but are not limited to, distribution 

of flyers, leaflets, coupons, brochures, or other printed materials. No Public Address (PA) systems 

or electronic enhancers are allowed to be used to advertise goods or services or any related 

activity taking place in the exhibition booth/hall/area. The publishing of prices and the 

distribution of samples are to be in accordance with the respective laws of Australia and The 

Conference Organisers will not be liable for any infringements whatsoever. The Conference 

Organisers has the right at any time and from time to time to formulate and publish any other 

rules, regulations, guidelines or other pronouncement relating to any conference which shall be 

made available to the Exhibitor upon request.  

MACHINES IN DEMONSTRATION  

All machine(s) in demonstration must be equipped with the legally required safety devices and 

certificates as determined by laws of Australia and machines or devices with a mobility function 

must not be left unattended by the exhibitor.  

PHOTOGRAPHY AND VIDEOGRAPHY POLICIES 

Photography and videotaping are only permitted of the exhibitor‟s own exhibit booth, activities, 

and personnel. No exhibitor may photograph or video tape another company's exhibit booth 

or demonstrations. Programs presented at the Conference are purely for the education of 

delegates and related participants. These videoed content(s) may be purchased with 

authorisation from The Conference Organisers. Any unauthorised use of program content, the 

name of a Conference speaker and/or program title, or the name of The Conference 

Organisers without the written consent of The Conference Organisers is prohibited and will be 

grounds for termination of exhibitor privileges and prosecution for infringement of the copyright laws. 

For clarification purposes of the aforesaid, 'program content' includes, but is not limited to, oral 

presentation(s), audio-visual material(s) used by speaker(s) and program paper(s), outline(s), 

and hand-out(s).  
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PR/MEDIA ACTIVITIES 

During the course of the Conference, including  pre-, during and after, the A5Ms appointed 

Public Relations company may call upon selected parties including speakers and/or sponsors 

regarding potential media opportunities. This service is at the sole discretion of the A5M and is 

at all times an A5M activity. In the event of participation by selected parties, all matters relating 

to media opportunities including media leads, enquiries, communication amongst others, as 

generated in part or whole by the A5M Public Relations team, will be handled by this team and 

do not become the opportunities of other parties. All credits shall revert to the A5M. In the event 

that a media opportunity based on any activity by the A5M Public Relations company is used 

without the prior knowledge of the A5M by another selected party, a market-related fee will be 

levied accordingly to pay costs. 

EXHIBITORS 

Each exhibitor will receive passes for a minimum of two (2) people to work the exhibit booth, 

according to exhibitor booth package purchased. All designated personnel must wear official 

passes/badges at all times of the event‟s opening hours, and shall be produced if requested for 

by The Conference Organisers or any of their authorised staff. Should exhibitors require 

additional passes, they must be purchased from The Conference Organisers at rates established by 

The Conference Organisers. Exhibitor passes entitle designated authorised bearer(s) to access 

exhibition hall and Conference/lecture venues. Temporary work passes are also available upon 

request by registered Exhibitors to The Conference Organisers and will be issued upon approval. 

Exhibitor must have paid all fees in fee to obtain exhibitor or any additional passes. All said 

passes are not transferable.  

SERVICE CONTRACTORS 

The Official Service Contractor may furnish all participating exhibitors with a Service Manual 

that will contain exhibit instructions and order forms for all booth accessories and services 

required. Orders not processed in advance for furniture, carpeting, labour, and other 

requirements must be procured at the Official Exhibit Contractor‟s Service Desk and are subject 

to on-site rates. Exhibitors requiring the services of independent contractors must have prior 

approval of The Conference Organisers and the hotel, and no exceptions will be made that will 

interfere with the orderly function or security of the exposition, or with obligations or 

commitments of The Conference Organisers. Exhibitors using ground or air freight carriers are 

requested to ship directly to the designated conference venue location in ample time prior to 

the exhibition to allow effective and timely handling of materials.  

CUSTOMS AND HANDLING 

It is on the onus of the Exhibitor to carry out its own customs formalities for the hardware and 

products originating from a foreign country. The Conference Organisers will not be liable or 

responsible for any formality defects or difficulties which may be experienced at any time 

during the event. The responsibility of handling and security of exposed hardware remains with 

the Exhibitor and The Conference Organisers have no obligation towards the exhibitor or any 

third party in this regard.  
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PROHIBITED PRODUCTS 

The Conference Organisers will in its sole discretion decide which products are to be exhibited 

before and during the Exhibition. This will by no means indicate that The Conference Organisers 

have a vested interest in a competing product or process, but purely to prevent a conflict of 

interest amongst the parties involved and to keep within the legal requirements of the law. 18.  

REMOVAL/TRANSPORTATION OF GOODS 

For security and safety reason, the removal or transportation of exhibits or item(s) or material(s), 

pertaining to the exhibition and conference venue, relating to the exhibit is prohibited during the 

official opening hours of the Exhibition unless written approval from The Conference Organisers is 

obtained prior to the Exhibition.  

ORDER-TAKING AND DISTRIBUTION OF MATERIALS 

Exhibitors will be allowed to accept credit card, cheque, cash, or purchase order payment for their 

product and may distribute said products on-site. Distribution of all products sold must be made by the 

end of tear- down. Exceptions must be approved in writing by The Conference Organisers and the 

show facility. Long-term storage of exhibitor goods at the show facility is prohibited. Exhibitors will be 

responsible for all state and/or local taxes required by law. Raffles or lotteries may be conducted 

within the confines of the exhibit booth. 

FLOORPLANS 

All dimensions and locations cited in literature and/or shown on floor-plans are believed, but not 

warranted, to be accurate. The Conference Organisers reserve the right to make such modifications 

as may be necessary to meet the needs of the conference, the exhibitors, and exhibit program. 

Exhibits shall be so arranged as to not obstruct the general view nor hide the exhibits of others. Avoid 

demonstration areas on the aisle line of the display that will result in traffic congestion in the aisle. Any 

part of the exhibit which does not lend itself to an attractive appearance, such as unfinished side or 

end panels, must be draped at the exhibitor‟s expense. The Conference Organisers reserve the right to 

have such finishing done and the exhibitor will be billed for all charges incurred. The Exhibitor expressly 

agrees to do all installation and dismantling of exhibits during the time specified. No exhibit may be 

dismantled before the official closing time. It is the responsibility of the Exhibitor to arrange for materials 

to be delivered to the exhibit hall by the specified deadlines. Should the Exhibitor fail to remove the 

exhibit, removal will be arranged by The Conference Organisers at the expense of the exhibitor. The 

Exhibitor must surrender rental space in the same condition as it was in at commencement of 

occupation. The Exhibitor or his/her agents shall not injure or deface the walls, columns, or floors of the 

exhibit facilities, the booths, or the equipment or furniture of the booths. When such damage appears, 

the Exhibitor shall be liable to the owners of the property so damaged.  
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SAFETY MEASURES 

After the installation of exhibits by the Exhibitor(s), each exhibition booth will be inspected for 

adherence to all statutes and regulations. In the event of the exhibitor failing to rectify non-

compliance within the time as stipulated by The Conference Organisers, The Conference Organisers 

will suspend, stop and prevent the Exhibitor from exhibiting and terminate this agreement. In such 

event, the Exhibitor shall have no claims for damages whatsoever against The Conference Organisers. 

The Conference Organisers will not be liable to refund any fees paid to The Conference Organisers by 

the Exhibitor. If any such refund shall take place, it shall be at the sole discretion of The Conference 

Organisers and will only take place within sixty (60) days of the official closing of the Exhibition.  

FIRE, SAFETY, AND HEALTH REGULATIONS 

The Exhibitor agrees to comply with local, city and state laws, ordinances, and regulations and 

the regulations of the owner covering fire, safety, health, and all other matters. Affidavits 

attesting to compliance with the Fire Department regulations must be submitted when 

requested. No combustible materials shall be stored in or around the exhibit booths. Human or 

animal fluids, tissues, and/or hair or other biological materials may be collected or distributed 

on conference premises only if the individual exhibiting company is licensed to do so within the 

laws of Australia.  

SMOKING 

Smoking is strictly prohibited in the exhibition or conference venue at all times. However, there 

are designated smoking areas, as determined by the event‟s venue with clear signage. 

Offender is liable to penalty fines under the laws of Australia and The Conference Organisers 

shall not be in any way liable for offenders or actions of any unrelated parties to The 

Conference Organisers.  

ACCEPTABILITY OF EXHIBITS 

All exhibits shall be to serve the interests of the members of The Conference Organisers and shall 

be operated in a way that will not detract from other exhibits, the exhibition, or the conference 

as a whole. Acceptability includes persons, dress, things, conduct, printed materials, or anything 

of a character which The Conference Organisers determine to be objectionable to the 

exhibition as a whole. The Conference Organisers (including without limitation the Scientific 

Board of the conference) reserves the right to require the immediate withdrawal of any exhibit 

or person(s) believed to be injurious to the purpose and well-being of The Conference 

Organisers. In the event of such restriction or eviction, The Conference Organisers is not liable for 

any refund or rental fees or any other expense or damage incurred by the Exhibitor.  

EXCHANGE PROMOTION 

To attract attendees and increase floor traffic during the conference and exhibition, exhibitors 

agree to distribute and promote the conference by mentioning The Conference Organisers, 

the date, content and location of the conference in print and media advertisements procured 

or distributed by the Exhibitor. Exhibitors agree to provide limited access to their database for 

electronic marketing materials to maximise promotion of the Exhibitor, the Conference & A5M.  
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SECURITY 

The protection of the property of the exhibitors shall at all times remain in the sole possession 

and custody of each exhibitor. Neither The Conference Organisers nor the property owner shall 

be liable in any way for any property of Exhibitor or its employees or agents which is damaged 

or stolen.  

SERVICES 

It is mutually understood and agreed that The Conference Organisers will provide each 

Exhibitor with the following services free of additional charge: erection of necessary 

backgrounds of uniform style, unless otherwise agreed upon prior, an identification sign, 

program listing, general hall cleaning. In addition to all other payments provided for this 

contract, exhibitor agrees to pay for the following services at rates approved by The 

Conference Organisers but not limited to: handling of incoming and outgoing freight; labour 

and material to assist exhibit erection outside of basic booth structure as stipulated in package 

purchased, dismantling, and maintenance of the exhibit; electrical service, including outlets; cleaning 

service; telephone service; furniture/accessories. The Conference Organisers may but shall not be 

required, however, to supply these services.  

APPEARANCE OF BOOTH(S) 

Exhibitors are responsible for the cleanliness of their own booth. Exhibitors and their contractors 

must clean their booth and remove all their debris (e.g. wooden crates, cartons, etc) from the 

Exhibition area. Aisles must always be kept clear for safety reasons. Only general cleaning is 

provided by The Conference Organisers.  

NON-LIABILITY 

It is understood and agreed by the Exhibitor, its agents, and guests that neither The Conference 

Organisers, nor its employees nor its contractors shall be liable for loss or damage to the goods 

or property of exhibitor, its agents and guests. At all times such goods and properties remain in 

the sole custody and possession of the exhibitor. On signing the Application-Contract, exhibitor 

releases The Conference Organisers, its respective managers, officers, members, sponsors, 

employees, and agents, and saves them harmless from any claim for breach of contract, 

property damage or personal injury sustained by exhibitor and its agents, employees or guests. 

This release and indemnity shall extend to and expressly include all claims, injury or damage 

resulting from the sole negligence of one or more of the aforementioned indemnities. If the 

above release and indemnity is determined by any court to be unenforceable, The 

Conference Organisers shall not be liable for any special or consequential damages. Rather, 

The Conference Organiser‟s sole liability shall be to refund a reasonable amount paid by 

exhibitor to The Conference Organisers for the booth. 
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INSURANCE 

The Exhibitor agrees to obtain and maintain, throughout the duration of the conference 

including setup and teardown, comprehensive general liability insurance coverage bearing 

limits of liability for property damage and bodily injury of at least $1,000,000.00 per occurrence.  

NON-ENDORSEMENT 

Exhibitor will not represent orally or in writing that exhibitor‟s products are in any way approved 

by The Conference Organisers or that it is affiliated in any way with The Conference Organisers 

unless approval is obtained from The Conference Organisers in writing prior to representation.  

ENTIRE AGREEMENT 

This Agreement together with the documents referenced herein and the Exhibitor Space 

Application and Contract represents the sole agreement between the parties relating to this 

subject matter and may only be amended in writing by an agreement signed by The 

Conference Organisers or their respective designees, except that neither The Conference 

Organisers nor any of their respective designees shall have the right to alter the economic terms 

of this Agreement with the Exhibitor without the Exhibitor‟s consent. This provision does not, 

however, preclude The Conference Organisers from solely establishing additional rules and 

regulations. Exhibitor understands that this Agreement may not be amended orally and The 

Conference Organisers staff members do not have the power to amend or add to this 

Agreement in any way.  

NON-ASSIGNMENT 

No Exhibitor shall, without the prior written consent of The Conference Organisers, assign, sublet, 

or apportion the space assigned to it to any other exhibitor, entities or person(s).   

REMEDIES; INTERPRETATION 

In addition to any remedies which may be available at law or in equity, The Conference 

Organisers reserve the right to expel the Exhibitor from the exhibit hall and Exhibition in the event 

that The Conference Organisers or their duly appointed designee determines that Exhibitor has 

breached the terms of this Agreement or if in the discretion of The Conference Organisers, 

Exhibitor or any of its agents or designees has acted in a manner not befitting the professionalism of 

the conference. The decision of The Conference Organisers or its designee to enforce its rights 

under this Agreement shall be in the discretion of The Conference Organisers only, as 

consistently applied to all exhibitors in the applicable conference.  

CANCELLATION AND REFUND POLICY 

A5M reserves the right to keep the deposit paid by a company in event of cancellation. Monies 

paid are non-refundable.  
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FORCE MAJEURE 

The Conference Organisers or any of its affiliates or representatives shall not be liable for any 

failure to perform its obligations where such failure is as a result of Acts of Nature (including fi re, 

flood, earthquake, storm, hurricane or other natural disaster), war, invasion, act of foreign 

enemies, hostilities (whether war is declared or not), civil war, rebellion, revolution, insurrection, 

military or usurped power or confiscation, terrorist activities, nationalisation, government 

sanction, blockage, embargo, labour dispute, strike, lockout or interruption or failure of 

electricity [or telephone service], and Exhibitor will not have a right to terminate this Agreement 

under Clause 35 (Cancellation and Refund Policy) in such circumstances. In this event, The 

Conference Organisers shall not be responsible for any loss sustained by the Exhibitor, directly or 

indirectly attributed to the above stipulated circumstances of force majeure.  

MODIFICATION OF AGREEMENT 

Any modification of this agreement or additional obligation assumed by either party, namely 

The Conference Organisers and the Exhibitor, in connection with the agreement shall be 

binding only if evidenced in writing signed by each party or an authorised representative of 

each party. If such modification involves authorisation(s) of any matters arising in connection 

with this agreement, the authorisation shall be binding upon written evidence signed by 

authorised representatives of The Conference Organisers. The details in this agreement are 

correct at the time of printing.  

EFFECTS OF PARTIAL INVALIDITY 

The invalidity of any portion of this agreement will not and shall not be deemed to affect the 

validity of any other provision. In the event that any provision of this agreement is held to be 

invalid, the parties, namely The Conference Organisers and the Exhibitor, agree that the 

remaining provisions shall be deemed to be in full force and effect as if they had been 

executed by both parties subsequent to the expungement of the invalid provision.  

NO WAIVER 

The failure of either party to this agreement to insist upon the performance of any of the terms 

and conditions of this agreement, or the waiver of any breach of any of the terms and 

conditions of this agreement, shall not be construed as thereafter waiving any such terms and 

conditions, but the same shall continue and remain in full force and effect as if no such 

forbearance or waiver had occurred.  
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JURISDICTION AND CHOICE OF LAW 

It is the intention of the parties to this agreement and the performance under this agreement, 

and all suits and special proceedings under this agreement, be construed in accordance with 

and under and pursuant to the laws of Australia and that, in any action, special proceeding or 

other proceeding that may be brought arising out of, in connection with, or by reason of this 

agreement, the laws of Australia shall be applicable and shall govern to the exclusion of the 

law of any other forum, without regard to the jurisdiction in which any action or special 

proceeding(s) may be instituted.  

PARAGRAPH HEADINGS 

The titles to the paragraphs of this agreement are solely for the convenience of the parties and 

shall not be used to explain, modify, simplify, or aid in the interpretation of the provisions of this 

agreement.
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SPONSORSHIP AGREEMENT FORM 

Sponsoring Company/Organisation: 

Contact Person:  

Address 

Contact Number(s) 

Facsimile No.: 

Contact Email:  

Website:  

Type of Product/Service: 

 How did you learn about A5M:  

Please indicate your choice/s of sponsorship: 

Sponsorship Type Event Price Investment 

Platinum Conference $19,500  

Gold Conference $13,500  

Silver Conference $7,500  

Certificate in Advance Hormone Therapy Annual $2,750  

Fellowship Fellowship $1,650  

Satchels Conference / Fellowship $4,000  

Satchels (price for exhibitors) Conference / Fellowship $2,000  

Satchel Inserts Conference / Fellowship $1,650  

  Total  
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SPONSORSHIP AGREEMENT FORM 

The sponsorship consists of the benefits and opportunities listed in sponsorship packages described in this 

document. 

Sponsorship is secured and benefits will commence only upon receipt of full payment and this signed 

sponsorship agreement. 

 

Please return this „Sponsorship Agreement Form‟, with full payment details, no later than APRIL 30, 2010. 

 By Post: A5M Conference Secretariat P.O.  Box 8244 Camberwell North VIC 3124, Australia  

By Fax:  +61 3 9813 0649  

By Email: enquiries@a5m.net. 

Upon receipt of confirmation, a member of our exhibition management team will contact you at regular 

intervals to ensure that all your exhibition needs are met. 

All promotional material including banners, room signage, brochures etc.  for distribution of promotional 

items must be supplied by the sponsor. 

A5M does not endorse products or services promoted by its sponsors. 

A5M reserves the right to veto promotional materials supplied by the sponsor, should it be deemed inconsistent 

with its intended conference image. 

A5M accepts no responsibility for lost or damage property belonging to the sponsoring companies. 

Supplied exhibition equipment is the responsibility of the sponsor during the hire period. 

 

Payment The full payment of sponsorship is required at time of booking. 

Accounts need to be settled in full by May 1, 2010. 

Sponsorship payments may be made by bank transfer cheque or creditcard (service fee of 3% will be 

incurred). 

Please make cheques payable to: The AustralAsian Academy of Anti-Ageing Medicine  

National Australia Bank Banking Details: The AustralAsian Academy of Anti-Ageing Medicine  

BSB: 083 605  

Account Number: 85552 7692  

*Please fax/email us your payment confirmation details  

Agreement & Authorisation We, the sponsor, have read the Sponsorship Terms & Conditions and agree to 

abide by the provisions as set forth in the Sponsorship Opportunities document, the Terms & Conditions and any 

further guidelines as provided by A5M relating to this sponsorship. 

Obligatory Signature: 

Company: ______________________________ 

Name: ______________________________ 

Designation: ______________________________ 

Date: ______________________________ 

mailto:enquiries@a5m.net

